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Jonas Smith, Independent 
 
Question from the Tourism Industry Association of the Yukon (TIA Yukon): 
Tourism is a broad industry that intersects with many sectors and government departments – it 
touches multiple aspects of a region – from economic, to environmental, to social, and cultural. 
 
Tourism is dependent on the infrastructure to support transportation, such as roads and 
airports, as well as infrastructure that allows people to stay connected, such as cell reception 
and internet access. Does your Party have any plans to support and invest in the infrastructure 
needed to help tourism thrive in the Yukon and/or if elected, what are some key infrastructure 
investments for which you would advocate to help the Yukon’s tourism industry? 
  
Political parties all commit to funding tourism programming and infrastructure, and in the case 
of multi-year funding, initiatives are often created under one party’s government but assumed 
by a successor party who ultimately amends parameters to accommodate partisan priorities. It 
is a Member of Parliament’s job to advocate for their constituents and ensure that funding 
meets specific, regional needs. As an independent member, I would be well-positioned to work 
with whichever party forms government without prejudice, as well as First Nations, territorial 
and municipal governments, and industry partners, to ensure critical aviation infrastructure is 
preserved, cellphone and internet service/redundancy continues to expand, road infrastructure 
is improved and maintained for traditional traffic and, accommodation, hospitality and small 
business have the tax climate they need to thrive in and ultimately realize our collective efforts 
to market the territory’s world-class historical, environmental and cultural tourism products. 
  
Question from the Yukon Outfitters Association (YOA): 
International travel restrictions imposed to mitigate COVID health risks have devastated the 
Canadian and Yukon tourism industry.  What multiyear federal mechanisms would you 
champion to enable the revitalization, growth and safety of the international tourism industry in 
the Yukon? 
  
Outfitting is an economic and cultural cornerstone of the Yukon’s economy. The fact that 
Ottawa has allowed for two outfitting seasons to elapse without providing any long-term 
certainty, with a third season on the horizon, is untenable. Operators were left to design 
complicated pandemic-operating plans themselves with little to no capacity support or inter-
jurisdictional coordination from Canada. Despite the fact that the Yukon outfitting industry 
operates in rugged, remote locations and its associated potential risks, it is arguably one of the 
safest tourism destinations imaginable during a pandemic. I commit to working with all levels of 
government to pursue continued access to domestic and foreign clientele and staff, explore 
industry-led and supported safe alternatives to border lockdowns and vaccine passports, and 
provide tax-relief or cancellation-funding in the event of international influences beyond the 



Canadian government’s control to ensure this mainstay remains competitive and prosperous 
for generations to come.  
  
Question from the Wilderness Tourism Association of the Yukon (WTAY): 
Yukon’s wilderness tourism sector is made up of largely seasonal operations, with the majority 
of businesses operating in the summer season. These businesses are 100% visitor dependent, 
relying heavily on international visitors who book their trip anywhere from three to 12 months 
prior to their arrival. For the past two summer seasons Yukon’s wilderness tourism operators 
have carried the burden of hope that they would be able to successfully operate, however, they 
have been forced to decide between closing for the season or altering their business model and 
product offering enough to entice some local or other domestic visitation. Those that did 
operate had to contend with a wide variety of challenges such as: little to no staff support, a 
severely reduced operating season, uncertainty because of significantly reduced lead-times for 
bookings, and increased costs due to new operating protocols, safety measures, etc. While some 
operators have been able to access economic supports during COVID, the reality is two full 
summer seasons have passed where operators have not been able to generate enough revenue 
to keep their businesses alive until their next operating season; many will be forced to close for 
good unless there is continued support until such time they are able to start earning revenue 
again. Will the parties commit to continued supports for the tourism industry via programs such 
as CEWS and other current or new support programs? 
  
It is heartbreaking to think that some Yukon businesses have already had to close their doors 
due to the lockdowns and that there may be more yet to follow. As an Independent Member of 
Parliament, I would commit to working with whichever party forms government to ensure 
industry-specific support programs that work for Yukon tourism businesses remain in place as 
long as required. The priority must be to get the border open safely as soon as possible and 
resume access to clientele and staff. I also commit to work with industry, government and all 
parties to find ways to reduce red tape, remove redundant operating protocols and lower 
operating costs. 
  
Question from the Yukon Convention Bureau (YCB): 
YT Meeting & Conference audience is largely traveling Canadians. If 20-30% of eligible 
Canadians won't/can't vaccinate - does your party plan to find a path for those Canadian 
delegates to access travel to the Yukon?  
  
I am committed to ensuring all healthy Canadians, regardless of vaccination status, may move 
freely within their own country and be fully integrated into society. It is legally, ethically and 
economically inconceivable to deny basic services to 20-30% of our population, especially given 
the fact that we will need every possible economic stimulant to expedite the recovery of 
multiple industries across the country. The world needs less discrimination, not more. As an 
Independent Member of Parliament, I would be free to advocate for the Yukon’s unique 
circumstances unencumbered by partisan limitation, and pursue solutions that work specifically 
for Yukoners, as opposed to a “one size fits all” national platform approach. With the Yukon’s 
vaccination rate currently above the national average, there may even be opportunities to 



capitalize on convention markets that are currently displaced due to other jurisdictions’ 
relatively lower immunizations and accompanying local gathering restrictions.  
  
Question from the Yukon Historical and Museums Association (YHMA): 
Small to mid-size museums and historic sites are the backbone of tourism in rural 
Canada. Canadians recognize the value of heritage to the tourism sector: A 2020 study 
commissioned by the National Trust for Canada revealed that 60% of Canadians believe historic 
places are important for tourism because they represent places of interest for people to visit. A 
2021 study commissioned by the Alberta Museums Association found that helping visitors and 
tourists explore a region or place was the third most commonly selected response when 
Canadians were asked to indicate the three most valuable functions of museums. 
  
How are you prepared to support the sustainability of Canadian museums and historic sites? 
  
Museums and historic sites provide fundamental opportunities for visitors and residents alike 
to connect with our past and identify with our present and future. We must continue to 
support these vital, community-led organizations. With the economic realities of years of deficit 
budgets on the horizon, we must find ways to ensure museums and historic sites can continue 
to operate and do not fall victim to austerity measures, regardless of which party forms 
government and is tasked with difficult financial choices. As an Independent Member of 
Parliament, I would work to ensure efficiency in existing program delivery by coordinating 
approval timelines with seasonal considerations and realities, reducing overly long approval 
periods to ensure departmental budgets aren’t bogged down with administrative costs and 
funding flows to actual program recipients, and pursuing flexibility in programming, such as 
opening up Canada Council grants to museum programming.  

Question from the Klondike Visitors Association (KVA): 
Tourism operators continue to experience a record labour shortage due to Covid-19 related 
challenges. How do you envision the federal government supporting the return of labour to 
Yukon tourism sector jobs?  
  
As someone who spent the first 20 years of my career working my way up from entry-level 
positions to management in the hospitality and entertainment industries, the devastating 
effects of the pandemic lockdown on my former colleagues’ businesses hit close to home. 
Beyond the economic damages is also the frustration that many young people and new 
Canadians are being denied the skills and experience that only front-line customer service 
positions will provide for them and positively affect their future careers. Extended benefits for 
those in the labour market displaced by the lockdown are not the answer, as subsidy programs 
have proven to be a disincentive for many potential employees from re-entering the workforce. 
We must find a way to safely reopen our economy, and I will work with all parties to address 
Yukon employers’ unique circumstances, connect them with potential employees and reinforce 
a culture of pride in an honest day’s work. 
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